	Prefecture of Thessaloniki / INTERREG IIIA GREECE – BULGARIA

«Establishment of a central management agent of Thematic tourism in the Prefecture of Thessaloniki; dissemination of the knowledge and emergence of the area as a high-end travel destination, through collaborations and promotional actions”



QUESTIONNAIRE
for
PROMOTION AND ADOPTION OF COMMON APPROACHES FOR THE GROWTH AND DEVELOPMENT OF THE THEMATIC TOURISM BETWEEN THE REGIONS OF THESSALONIKI (GREECE) AND BLAGOEVGRAD (BULGARIA)
INTRODUCTION
The questionnaire addresses to institutions responsible for tourism development as well as to experts in the area of Blagoevgrad, Bulgaria, pursuing the recording of aspects related to the growth of the tourism, as well as of the strengths, weaknesses, opportunities, and threats. At the same time the questionnaire aims at the assessment of the collaboration between Bulgaria and Greece on tourist development matters in the cross-border area.
The main goal is the promotion and adoption of common approaches for the growth of thematic tourism between the regions of Thessaloniki and Blagoevgrad through deliberation actions. The present action is implemented within the context of the European Community Initiative Program “INTERREG IIIA GREECE – BULGARIA”, and it is financed by the European Regional Development Fund (ERDF) and the Greek Government.
A. PERSONAL DATA
Representing:

Public institution ( 

Scientific structure ( 

Enterprise ( 

Individual  ( Local authority ( 

Association ( 
Other …………………………...............
City.............................................................. Telephone................................................ (Optional) 

Electronic address: ........................................................................................ (Optionally) 

Organisation: ..................................................................................................................................... 

Position: .................................................................................................................... 
B. PERSONAL ASPECT AND ASSESSMENT OF TOURISM IN BLAGOEVGRAD
1.  Are you in favour of tourism growth in the wider area of Blagoevard?
I absolutely agree

(
I agree



(
Neutral



(
I disagree


(
I absolutely disagree

(
2. Do you believe that the local society and the local groups involved in tourism are ready to exploit the tourism capacity of the region? 
	Definitely   
	Probably 
	I’m not sure  
	Probably not 
	Definitely not 


3. How could you evaluate the current tourism development in Blagoevgrad?

1. Negligible



2. Very low



3. Low




4. Moderate



. High 




6. Great



4. How do you assess the level of the area’s tourist attractions? 

	Tourist Attractions
	Attractive 
	Problematic
	Indifferent  

	A. Natural environment (natural resources)
	
	
	

	B. Cultural attractiveness (e.g. cultural activities, events, historical celebrations, traditional gastronomy, museums, etc.)
	
	
	

	C. Social resources (way of living, native customs and language, etc.)
	
	
	

	D. Residence / lodgings
	
	
	

	E. Food and Recreation (Restaurants, fast food restaurants, bars, cafeterias, etc.)
	
	
	

	F. Transportation
	
	
	

	G. Sports and activities of special interest 
	
	
	

	H. Specialized facilities 
	
	
	

	I. Retail market and services (ex.: Souvenir shops, travel agencies, retail shops, etc.)
	
	
	

	J. Other services
	
	
	


5. Please classify the following tourist characteristics of Blagoevgrad, to the categories Strength – Weakness – Opportunities – Threats 
	
	Strength
	Weakness
	Opportunities
	Threats

	· Natural beauties
	
	
	
	

	· Proper climatic conditions
	
	
	
	

	· Stability of politics
	
	
	
	

	· Integrated European currency
	
	
	
	

	· Multiple choice of destination
	
	
	
	

	· History behind and cultural heritage
	
	
	
	

	· Hospitality essence
	
	
	
	

	· Proper hygiene conditions
	
	
	
	

	· Contemporary infrastructure
	
	
	
	

	· Low crime levels compared to other countries
	
	
	
	

	· Nodal point concerning the transportation
	
	
	
	

	· Variety of activities in relatively short distance 
	
	
	
	

	· Spectacular cuisine
	
	
	
	

	· Conference infrastructure
	
	
	
	

	· Exposition organization
	
	
	
	

	· Excellent hotel choices especially in the high end
	
	
	
	

	· Night life
	
	
	
	

	· Multiple shopping possibilities
	
	
	
	

	· Low prices level for foreign tourist
	
	
	
	

	· Infrastructure for well known activities( subject parks, conference centers, marines)
	
	
	
	

	· Promotion outside the borders ( conferences, international exhibitions)
	
	
	
	

	· Specialized personnel
	
	
	
	

	· Pollution
	
	
	
	

	· Cleanness
	
	
	
	

	· Public infrastructure
	
	
	
	

	· Road Signs 
	
	
	
	

	· New technologies
	
	
	
	

	· Strengthening of the domestic and foreign tourism
	
	
	
	

	· Projection of alternative ways of tourism
	
	
	
	

	· European funding programs stimuli
	
	
	
	

	· Financial support from the European union 
	
	
	
	

	· Influence by financial and social conditions in the country( strikes and inflation) 
	
	
	
	


6. Please make your point concerning your region as a tourist resort (for each couple bellow please mark with an X)
	Unexploited
	__
	__
	__
	__
	__
	__
	__
	Entirely exploited

	Cosmopolitan
	__
	__
	__
	__
	__
	__
	__
	Miserable

	Cheap
	__
	__
	__
	__
	__
	__
	__
	Expensive

	Multidimensional
	__
	__
	__
	__
	__
	__
	__
	Simple

	Sufficient in services
	__
	__
	__
	__
	__
	__
	__
	Insufficient

	Safe
	__
	__
	__
	__
	__
	__
	__
	Dangerous

	Attractive
	__
	__
	__
	__
	__
	__
	__
	Non attractive

	Accessible
	__
	__
	__
	__
	__
	__
	__
	Isolated

	Established tourist destination
	__
	`__
	__
	__
	__
	__
	__
	Emerging tourist destination

	Organized
	__
	__
	__
	__
	__
	__
	__
	Unorganized

	Special
	__
	__
	__
	__
	__
	__
	__
	Ordinary

	Qualitative
	__
	__
	__
	__
	__
	__
	__
	Low level

	Clean
	__
	__
	__
	__
	__
	__
	__
	Dirty


C. PERSONAL POINT OF VIEW ABOUT TOURISM GROWTH IN BLAGOEVCRAD
7. Which of the development chances bellow do you favour more? (3 choices maximum):
	1. Urban tourism (tourist visits and events)
	

	2. Mountain / nature tourism, (hunting tourism)
	

	3. Naturalist tourism (bird observation, ecotourism)
	

	4. Sport and adventure tourism
	

	5. Cultural tourism (it includes sightseeing, sights of archaeological and historical interest, etc.)
	

	6. Therapeutical tourism
	

	7. Professional (trade) tourism, (merchant / trading exhibitions)
	

	8. Religious tourism
	

	9. Educational tourism
	

	10. Agricultural tourism
	

	11. Tourism supported for disadvantaged classes
	

	12. Folk and social tourism as well as third age tourism
	

	13. Child tourism (camps)
	

	14. Theme parks
	

	15. Other………………………….……………………………………………………
	

	16. Other………………………….……………………………………………………
	


8. Describe the comparative tourist advantage of your region (0 – 2 answers)
1……………………………………………………………………………………………………..
…………………………………………………………………………………………………….
2………………………………………………………………………………………......................
………………………………………………………………………………………………….....

9. Please estimate the weight of the following factors concerning the future of your region’s tourism (1 = lowest importance, 10 = highest importance)

	AXES OF ACTIONS - OBJECTIVES
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	1. Improvement of the quality of the tourist product – upgrading the infrastructure as well as the main and the complementary structures – Quality standards
	
	
	
	
	
	
	
	
	
	

	2. General infrastructure improvement 
	
	
	
	
	
	
	
	
	
	

	3. Tourist product differentiation and enrichment - Innovation
	
	
	
	
	
	
	
	
	
	

	4. Human recourses education and training
	
	
	
	
	
	
	
	
	
	

	5. Consistent business environment – Financial support of private investments
	
	
	
	
	
	
	
	
	
	

	6. Region’s image enhancement  – implementation of modern methods and marketing tools
	
	
	
	
	
	
	
	
	
	

	7. Administration and tourism policies’ modernization 
	
	
	
	
	
	
	
	
	
	

	8. International collaborations for tourism know–how exchanges
	
	
	
	
	
	
	
	
	
	

	9. Networking and collaborations of tourist agents 
	
	
	
	
	
	
	
	
	
	

	10. EU financial support to the tourism enterprises
	
	
	
	
	
	
	
	
	
	


D. CROSS-BORDER COLLABORATIONS IN THE FIELD OF TOURISM

10. How do you evaluate the know-how exchanges on tourism with Greece?
Very important  



Quite important



Important 




Not so important




Not at all important



11. The know-how exchange with Greece concerning tourism is better to take place in the level:
Governmental




Local authorities



Associations / Agents



Enterpises


 
 

Other




 ………………………………………………………….
12. The exchange of know-how in the matters of tourism, with Greece, should concern mainly:
Tourism policies



Education 


European programs

Tourist investments

Tourist enterprises management 

Other




…………………………………………………………...
13. Are the tourist investments from Greece to Blagoevgrad: 

Very welcome




Quite welcome



Welcome




Not so welcome



Not at all welcome



14. Do you consider the employment of Bulgarians in Greek tourist businesses as:

Very important



Quite important



Important 




Not so important



Completely insignificant 


15. Which countries do you consider as the most likely to choose Bulgaria as a travel destination:
USA





Austria





Germany




Greece





Other country: 


…………………………………………………………...
Other country: 


…………………………………………………………...
16. Do you consider that tourists from Greece are welcome in Bulgaria?
Most welcome





Quite welcome



Welcome 




Not so welcome




Not at all welcome




17. Please feel free to write in short any opinion of yours concerning the tourist development of Blagoevgrad
…………………………………………………………………………………………………..

.…………………………………………………………………………….…………….………

…………………………………………………………………………………………………...

.…………………………………………………………………………………………..………

…………………………………………………………………………………………….……..

.………………………………………………………………………………………..….………

…………………………………………………………………………………………...….……

……………………………………………………………………………………………….……

PAGE  
	[image: image1.jpg]CONSULTING




	“Consulting services for the establishment and operation of a local agent for the tourism development and the integrated promotion of the thematic tourism in the Prefecture of Thessaloniki”
	Σελίδα

 8 από 8



[image: image1.jpg]